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Web Site Redesign Wows the Wonks
Sandy Evans-Hall

STEAMBOAT SPRINGS 
CHAMBER RESORT ASSOCIATION

If you haven’t checked out 
www.steamboatchamber.com 
recently, you’re in for pleasant 
surprise. Not only does the 
newly designed site present a 
tantalizing view of the area to 
our potential visitors, it is a 
valuable resource for chamber 
members and the community. 

Chamber Marketing 
Director Lynna Broyles and 
Online Marketing Manager 
Kristi White have been work-
ing on this redesign for the 
past six months in conjunction 
with the team from Resort 
Technology Partners (RTP).

“We looked at resort com-
munity Web sites from all 
over the country, focusing on 
award-winning sites. From 
those, we chose the elements 
that we thought were the most 
exciting and yet functional 
from the consumer perspec-
tive,” noted Broyles. “We have 
set goals to increase our web 
visits and keep people on our 
site for longer periods of time, 
hopefully causing them to visit 
our community or utilize the 
resources we provide.”

The impetus for the rede-
sign was the merging of two 
Web sites that the Chamber 
has managed during the past 
decade www.steamboatcham-
ber.com and www.steamboat-
summer.com. The latter site 
was created to provide a direct 
“call-to-action” for visitors 
who wanted to book a summer 
vacation. The booking system 
was operated by Steamboat 
Central Reservations with 
a commission paid to the 
Chamber to assist in the sum-
mer marketing effort. A new 
arrangement with Steamboat 
Central Reservations now will 

allow for the two independent 
sites to become one, which will 
have strong benefits for the 
businesses and the community 
marketing effort by consolidat-
ing expenditures and eyeballs.

What’s New on the Screen?
The technical design aspects 

of the new site are one of the 
first things you will notice. 
There are some exciting flash 
treatments that allow for large 
revolving “hero” pictures, scroll 
across writing, revolving vaca-
tion packages, and an interac-
tive media gallery. You’ll also 
see a vacation booking tool 
on every page, making it very 
convenient and easy for the 
potential visitor to get a quote 
or book their trip.

The Events Calendar is sig-
nificantly easier to navigate. 
Local organizations will find it 
simple to post their own events 
and community happenings. 
There also is a sidebar high-
light for upcoming signature 
events such as the Steamboat 
Marathon.

Chamber members will 
find an easy log-in section 
to update their information, 
pay online, track their hits, as 
well as get information about 
all the upcoming programs 
and benefits. The Business 
Directory is easily accessible 
by visitors and local citizens, 
and because it is powered by 
an online membership data-
base, the information con-
stantly is updated and accu-
rate. Currently the Business 
Directory receives more than 
8,000 searches per month, and 
it’s expected to grow signifi-
cantly with the new design.

A new Venue Guide is 
another enhancement that 
you’ll want to add to your 
‘favorites.’ Whether you’re plan-
ning a wedding, a conference 

or a company party, this guide 
will be an incredibly useful tool. 
A wide variety of venues are 
listed in a format that makes it 
easy to compare and choose the 
amenities that you most want. 
From there, you can choose 
menus, see site layouts, and 
make the contacts for planning 
your occasion.

If you like social networking, 
you’ll see your favorite options 
on this new site. Facebook, My 
Space, and Twitter are avail-
able with icons for you to easily 
share the site with your net-
work of friends. There’s also a 
blog for vacation recommenda-
tions and coming soon a blog 
for business advise. Consumer 
created content is welcome! 
Share your photos, videos or 
best Steamboat Springs stories 
for all to see.

Jay O’Hare, technology con-
sultant and marketing guru of 
Altera Group commented on 
the site, “I have recently been 
researching Chamber Web 
sites around the state and find 
that the Steamboat Springs 
Chamber Web site to be by far 
the best site I’ve seen!”

Behind the Scenes
You can have the best Web 

site in the world, but if  no 
one sees it, who cares? This is 

where the wonks go to work. 
The Chamber site currently 
ranks very high on all the 
major search engines. While 
this can be partially attributed 
to the organic credibility of  
resources offered by chambers 
of  commerce, it’s also because 
of  significant efforts in 
“search engine optimization.” 
Use of  key words, reduction 
of  content, ease of  navigation, 
consumer-fed content and 
features that keep the viewer 
engaged all impact the search 
engine ranking. The cham-
ber works with experts in the 

field of  SEO to insure that 
anyone looking for Steamboat 
Springs will find this site.

The Chamber marketing 
staff also will be using summer 
marketing funds for pay-per-
click and web advertising to 
drive more visitors to the site. 
Studies show that more and 
more travelers are conducting 
their vacation research online 
as well as making their trip 
purchases. Having an outstand-
ing Web site is critical to com-
munity marketing and business 
exposure. Steamboatchamber.
com — check it out!
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Check out the newly redesigned 

• Enhanced Web Listings
• Hot Deals
• Job Postings
• Calendar of Event Postings
• Business Blog (coming soon!)
• Venue Guide
• Everyscape Virtual Map
• Photo (video coming soon!) 
Submittal
• Banner Advertising
Businesses that want to maximize their 
exposure on this Web site should call 
Amy Minotto at 875-7004


